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CONTENT STRATEGY
WHAT

YOU POST

HOW

CHANNELS




Your content strategy is like
any other marketing strategy, it needs
established business goals

GET Who you we need to influence?

Change their behaviour, act in a certain way,
or alter their perceptions.

BY Delivering a strategic communication that
will provoke this new behaviour or belief.
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DEFINING YOUR CONTENT PILLARS

A lot of businesses put themselves at the centre of the

content. Our belief is that the content pillars should have
your consumer at the heart.

BRAND DEFINING

Our purpose and the story of how we

align with our audience

SEGMENTED
CONTENT THAT

~ INVOLVES
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HUM SING SHOUT

We encourage brands to think of their weekly content as a way to
reinforce their purpose that hums across their social pages, EDM’s
Blogs etc. Sing is when we dial up how we live that purpose defin-
ing and demonstrating what the brand does to help it's customers.
Shout is when we go on a crusade to create an initiative, which can
extend into other channels.

Shout

SHOUT Large campaigns. Initiatives. Hero content involving
the audience. Taking the best performing social content through to
other platforms.

SlNG Campaigns that define and demonstrate your point
of difference.

HUM: Lives your purpose.

*% Jrdspace



) this with our 5 Content

DRIVERS

yrands connect with the
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Using the content drivers
to select the right format, for
your message.

When your brand
wants to be “Topical
Relevant & Involving”
LIVE STREAMS
VIRTUAL EVENTS
& SOCIAL STORIES

When your brand wants
to Inspire & Drive Emotion

STORYTELLING THROUGH FILM
BLOGS & INTRACTIVE
EXPERIENCES

Delivers trust, knowledge Highlights your purpose
and real time entertainment, & attributes. A powerful way
consistently. Creates an to showcase your brand’s

in-depth connection with
your audience with
dialogue-shapir

point of difference through




Some Examples of using the drivers
to create hero content that sings

0 pick the mistakes

s, to drive audience action.
yace.com/portfolio_page/accc-education-video



https://3rdspace.com/portfolio_page/accc-education-video 
https://3rdspace.com/portfolio_page/nec-lets-play-to-win

Some Examples of using the drivers
to create hero content that sings



https://3rdspace.com/portfolio_page/nec-immersion/
https://3rdspace.com/portfolio_page/the-nrma/

Some Examples of using the drivers
to create hero content that sings

— TIMELY: As covid struck the world we

- produced a range of thought provoking
| LinkedIn Lives - with thought leaders
taking questions in real time with an
angagement rate of over 13%

| '_" L.,*«l-‘

portfolio pa e/e I|nked|n live-2/
SR y
.__I
W - ]



https://3rdspace.com/portfolio_page/linkedin-you-post-we-find/  
https://3rdspace.com/portfolio_page/linkedin-you-post-we-find/  
https://3rdspace.com/portfolio_page/ey-linkedin-live-2/  

To find out more about how you can bring your
purpose to life through content contact one of the
senior team direct, who would be delighted to talk with

you about your priorities.

ROB
Founder & Global Head of Content
rob@3rdspace.com.au

MADI

Head of Amplification
madeleine.l@3rdspace.com.au

RACHEL

Managing Partner UK & Head of Strategy
rachel.s@3rdspace.com
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